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Our journey from a loved brand
towards social commerce
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Kristina Lukes John Afzelius, CFA
CEO CF@

ir@nelly.com

www.nellygroup.com
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We exist thanks to our
loyal & engaging community




Added & strengthened
attributes

Associatig




Repositioning our brand
towards our core target group,
represented by “Denise”

She shops 18 times a year
for her appearance

NELLY



2021 -> 2022

FROM

INTERNAL FOCUS -
BUILD PLATFORM
FOR FUTURE
GROWTH

CUSTOMER
EXPERIENCE IN

NELLY.COM



2021 - a year of change
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Q4 2021 Income statement

(SEK million)

Net revenue

Gross profit

Gross margin

Fulfilment and distribution cost
Marketing cost

Admin and other operating cost
Operating profit or loss

Operating margin

A =delta vs. 2020




Q4 2021 - Operational & Financial Highlights

Strong AOV and
customer growth

Continued strong
inventory turnover and a
fresh stock

Solid cash position and
sound balance sheet

+ SEK 751 Average Order Value, well ahead of 2020
- Active customer growth for second consecutive quarter

- Continued strong inventory turnover
* Inventory share of sales at 12.6% and low share of old
iInventory

- SEK 57m net cash flow

- SEK 198m cash position
* No interest bearing debt & untapped credit lines









